











! ! Our work is based on two incontrovertible observations. First, companies must destroy billions of euros worth

of unsold inventories because shorter product life-cycles have changed inventory management and increased

inventory obsolescence. Second, a significant portion of the French population suffers from social exclusion.

More than 7.5 million people live below the poverty line and lack essential non-food items. The Gifts in Kind Agency-EuroGiki
is based on a new concept that allows the private sector to play a key role in addressing that exclusion. It responds to

social welfare needs by providing dignified access to goods to those without resources; to environmental needs, by offering
an alternative to recycling or destroying manufactured goods, thus giving these products new life; and, last, to societal needs,
by offering companies an opportunity to meet society's expectations and participate in sustainable development.

“Restaurants du Coeur”

L'Oréal has supported the "Restaurants du
Coeur” since 1998. In 2007 and 2008, the Foun-
dation donated 50,000 kits containing essen-
tial hygiene and beauty products. Of that total,
20,000 were given to the "Restos Bébés du
Coeur”. The kits were packaged by young
disabled workers from ESAT Les Bouleaux, a
programme in Clichy (France) that helps disa-
bled people enter the labour market. Two
15-person teams handled this logistical aspect
of the project, which took four weeks.
www.restosducoeur.org

EuroGiki, the Gifts in Kind Charity:

a win-win approach to helping those
in need

The Foundation has supported EuroGiki since
March 2008. The goal is to establish a programme
in France and, ultimately, throughout the euro
zone modelled on the American organisation,
Gifts in Kind. (Gifts in Kind is the 7 largest
non-profit organisation in the United States and
partners with more than half of America’s
100 largest companies.) EuroGiki’s mission is
to develop philanthropy through product dona-
tions, enabling needy communities to obtain
non-perishable items that they cannot afford
to purchase. The project involves creating a
logistical platform to receive and redistribute
the products. The Foundation will provide
funding over a three-year period and will deliver
unsold products from the group’s brands.
www.adnfrance.org

JACQUES-ETIENNE DE T'SERCLAES,
president of EuroGiki, the Gifts in Kind Agency.

OTHER INITIATIVE:
SUPPORT FOR
TITOUAN LAMAZOU'S
EXHIBIT, "WOMEN OF
THE WORLD”

The L'Oréal Corporate Foundation
supported the Women of the World
exhibition, which was held from
October 8, 2007 through June 16,
2008, at the Musée de I'Homme in Paris.
More than 200,000 people visited

the exhibition.

Titouan Lamazou celebrates women
worldwide in this mosaic of 200 portraits,
which includes drawings, videos,
paintings, photographs and interviews.
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VERIFICATION
STATEMENT

L'OREAL 2008 SUSTAINABLE DEVELOPMENT REPORT

SCOPE AND METHODOLOGY
Environmental Resources Management (ERM)
was sollicited by L'Oréal to verify the data
relative to Health, Safety and Environment,
which is to be published in this Sustainable
Development Report.

Since 2005, the SHE data have been recorded,
communicated and consolidated monthly
through an IT system accessible at all group
manufacturing sites and distribution centres.
The reliability and performance of this system
has already been tested. Our mission this year
was to verify the validity of the SHE data sup-
plied by the sites. In order to do this, a statisti-
cally representative sample of six manufacturing
sites and three distribution centres located in
France, Spain, Italy, Germany, Indonesia, the
United Kingdom and Japan has been audited.

The approach consisted in finding the sources
of the information and interviewing the Heads
of the Departments concerned on the audited
sites.

It should be noted that the SHE data pre-
sented in this report for 2008 covers a range
of factories and distribution centres only, and
does not take into account the research and
administration activities.

FINDINGS

Our review has shown that, for the sample
examined, the data collection and processing
have provided us with information which is
precise and reliable.

It should be noted that two sites audited this
year had photovoltaic sources of energy which
have been taken into account.

Some minor inaccuracies or omissions were
noted for each of the sites visited, with no sig-
nificant impact on the scale of consolidated
data for the group:

e four of the nine sites visited presented minor
differences on the counting of the hours

worked, and the data taken into account for
the calculation of the rates of severity and fre-
quency;

e reporting of near misses is not yet done sys-
tematically and homogeneously on all sites.
However reporting of accidents with loss of
work is adequate;

e small quantities of waste were not taken into
account on two sites;

e limited traceability concerning exceptional
waste (eg.: building site waste).

The indicators published are similar to previ-
ous versions of the report and their choice is
relevant.

OPINION

We believe that the SHE data published in this
report and presented in the text, the sched-
ules and the graphics for 2008 give an honest,
transparent and reasonable image of the
L'Oréal SHE manufacturing sites and distribu-
tion centres performances.

The noted improvements in SHE performance
appear to be representative of the actual
progress made by the sites and show a great
regularity in the level of reporting reliability of
the L'Oréal group.

Paris, February 2009.

Vincent Sauvaire
General Manager ERM-France




REVIEW REPORT BY ONE OF THE STATUTORY AUDITORS
ON THE PROCEDURES USED TO COMPILE

CERTAIN SOCIAL DATA PUBLISHED IN THE

GROUP SUSTAINABLE DEVELOPMENT REPORT

This is a free translation into English of the Statutory Auditor’s review report issued in French and is provided solely for the convenience
of English speaking readers. The review report should be read in conjunction with, and construed in accordance with, French law and
professional auditing standards applicable in France.

Further to your request and in our capacity as
Statutory Auditor of the L'Oréal Group, we have
performed a review designed to enable us to
express moderate assurance on the procedures
used to compile certain social data published
in the L'Oréal Group Sustainable Development
Report and identified by the sign (*).

These procedures, together with the data
published in the Group Sustainable Development
Report, were prepared under the responsibility
of the Human Resources Executive Management
in accordance with the Group's internal report-
ing standards. These standards are available
on the Group's website. Our responsibility is
to express a conclusion on the procedures
for compiling the selected social data, based
on our review.

NATURE AND SCOPE

OF OUR WORK:

We performed the work described below in order
to obtain moderate assurance as to whether
procedures used to compile the selected social
data are free of material misstatement. A higher
level of assurance would have required more
extensive procedures. Moreover, our review
is not intended to express, and we do not
express, a conclusion on the accuracy of the
figures published.

We performed the following work:

At headquarters level

For each of the areas reviewed, we met with vari-
ous representatives from the departments listed
below responsible for organizing the reporting
procedures as well as for the consolidation of
social data at Group level: the Labor Relations
Department, International Human Resources (HR)
Department, HR Information Systems Depart-
ment, International Recruitment Department,

PRICEWATERHOUSE(COPERS

Statutory Auditor
Etienne Boris

Corporate HR Support Services, Training and
Development Department and Corporate
Learning for Development Department.
Based on interviews with these representatives
and reviews of documents (Group consolidation
manuals and subsidiary reporting schedules),
we obtained assurance as to the:

e existence of instructions concerning defini-
tions of the data to be compiled and the related
calculation methods,

e existence of reporting and consolidation
procedures,

e consistency of the data published with the
scope set for such data,

e due and proper inclusion of the social data
obtained from the reporting systems in the consoli-
dation packages, assessed on a test basis.

At subsidiary level

Additional tests were carried out to ensure
the understanding and correct application of
Group reporting procedures by the subsidi-
aries. These tests were carried out at country
consolidation level, on a selection of five coun-
tries (China, France, Germany, South Africa,
and Uruguay) and in respect of the following
sample indicators:

number of employees per gender, data taken
from the management database of executives’
profiles and careers (nationalities, positions of
executives and number of executives recruited
forinstance), number of internships, number of
apprenticeships (France only), number of partner-
ships with schools and universities, number of
employees and executive staff trained, amount
allocated to the WPS program, L'Oréal minimum
wage compared with national minimum wage,
number of employees’ representatives, number
of trade unions, number of internal agreements
signed, number of bodies and representative
mandates (France only).

Our work was based on interviews with the
individuals responsible for reporting at country
level as well as with other people involved in
the data collection and reporting procedures.
The tests involved assessing:

¢ the understanding and application of Group
data definitions and data collection procedures
at country and subsidiary leve,

® the consolidation procedures at country level
and exhaustiveness of the scope,

o the existence and appropriateness of internal
control procedures at country level with a view
to ensuring compliance with such procedures
by the subsidiaries.

We were assisted in our work by Sylvain Lambert,
Partner in charge of our Sustainable Develop-
ment Practice.

CONCLUSION

During our work, we noted for two of the
indicators selected at the subsidiary level
(L'Oréal minimum wage and the data taken
from the management database of executives’
profiles and careers), and in the majority of the
countries reviewed, insufficient formalization
of the procedures for the definition, collection
and consolidation of these indicators.

Based on our work and subject to the above-
mentioned exception, no material misstate-
ment came to our attention that would cause
us to believe that the social data selected
and published on the Group Sustainable
Development Report has not been prepared
in accordance with the Group's reporting
procedures.

Neuilly-sur-Seine, May 25th, 2009

Sustainable Development Practice
Sylvain Lambert
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